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Asociación Española de Denominaciones de Origen - ORIGEN ESPAÑA



Established in 2008.

The only association that groups the 
recognized food quality 
denominations in Spain:

- 30% of existing GI (PDO/ PGI)
- 70% of the commercialized value of 
products covered by PDO and PGI.

PDO and PGI →  UNIQUE ORIGIN, 
TRADITION, QUALITY, TRACEABILITY, 
GUARANTEE AND REPUTATION.

ORIGEN ESPAÑA



FUNCTIONS:

• SECTORIAL 
REPRESENTATION

• PDO and PGI DEFENSE

• PROMOTION



Origen España as technical advisor.
Enhancement of relations and experience between the 
partners..

   AEC - Spanish Association for Quality: Origin Spain is     
   member of the Agri-food Committee

     EUIPO / OEPM - Brands defence reinforcement
 Opposition actions against trademark applications  
 that violate the rights of the PDOs and PGIs.

     ORIGIN

Sectoral 
representation

Agreements:

Promotion  of PDO and PGI foodstuff and agricultural 
products.
Contribution to the development of the agri-food sector 
and the promotion of the consumption of  quality products.



The key factors of the intelligent marketing
strategy of geographical indications



THE KEY FACTORS OF THE INTELLIGENT MARKETING STRATEGY OF GEOGRAPHICAL INDICATIONS
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Key factors in smart marketing:
Origin / territory

History / tradition
Cultural values
Product quality

Product reputation
Exclusiveness

Guarantee / traceability
Environmental sustainability production

Animal welfare promotion
Responsibility / social commitment

How do we get an intelligent marketing?
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We have to be able to translate concepts such as:

Tradition / traditional production ↔ current consumption
Message: The old / traditional is also new / modern

Origin / territory ↔ different / unique
Message: Exclusive products with a reasonable and justified price

Culture / society ↔ keeping population in rural areas
Message: Traditional products generate wealth and future
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We have to be able to transmit to consumers concepts as:

Product quality ↔ flavour, nutrition, healthy ...
Message: Quality associated with flavour, healthy diet ...

Guarantee / traceability ↔ food safety, commercial transparency
Message: Controlled and certified products

Respect for the environment / animal welfare ↔ sustainable 
Message: Products linked to biodiversity, landscape, proximity ...
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Therefore, marketing should:

Transmit to consumers all the values associated with PDO or PGI products 
(tradition, origin, exclusivity, quality, guarantee, traceability, reputation, 
respect for the environment and animal welfare, etc)

Have a twofold orientation: informative (to make known the product) and 
promotional (to support its purchase and consumption).

Generate "proximity" between producers / processors and consumers, using 
the product as a connecting element.

Generate emotions / feelings / commitment to sustainability …  on 
consumers.

Reach our target audience, in terms of good ratio estimated              
efficiency / economic cost.  
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INTERNETCC.AA.

OEPM

GUARDIA CIVIL

• Type of program: 
• SIMPLE Program
• Competent member state: 

Spain.
• Member state of 

destination: Internal 
market: Spain

• Duration: 36 months
• 20 PDOs and PGIs
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Thank you very much for your attention
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